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Summary 
Actuality of the study of this course is due to the need to form students' 
skills, skills in general professional and professional training in the field of activity. 
In practical classes, students will receive practical skills to substantiate the need to 
select different types of communications in PR-work, to be able to characterize 
groups of the public, to form the necessary knowledge and skills in preparing 
information materials, to get acquainted with the process of developing strategies 
and tactics of business PR. The study of the discipline « ublic relations in 
















the main areas of PR-activity in business (image formation, organization of 
specific events, lobbying, crisis management, media relations, etc.). 
Key words: ublic relations, pressrelease, PR-activity, public, 
enterprisemanagement, modeling, image, brand, stereotype, dominant. 
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